qu Survey Analytics

The Survey Analytics panel network provides you access to more than 5 million active
members around the globe who are double opted-in, pre-screened and highly qualified to
participate in a variety of research studies of any level of specificity.

Our industry experience gives us an unparallel advantage to offer innovative tools and
industry knowledge needed to tailor sampling and data collection solutions to meet the
most stringent demands of our clients.

Survey Analytics prides itself in building a community of highly qualified and highly
responsive panelists that accurately represent the general population. Using a variety of
high level recruitment methods, we attract the right respondents to participate in your
research study.

www.surveyanalytics.com
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THE SURVEY ANALYTICS ADVANTAGE
Technology

Survey Analytics offers its clients innovative technology with global integrated solutions that are readily
available online and in real time. Each client is provided a secure login account, which allows access to
real time panel count and project feasibility.

Custom Recruitment

While we employ a multi mode recruitment methodology to ensure the steady growth of our panel, our
ability to recruit respondents through a variety of media channels make it possible to offer our clients the
best price available for their sampling needs. Additionally, we have access to a selected number of panel
partners who are carefully screened to ensure they adhere to the same standards uphold by Survey
Analytics.

Speed. Accuracy. Reliability

Our competitive advantage lies in completing your project on time, on budget, while the integrity of your
data is never compromised. Regardless of the type of research study (Gen pop or low incidence
population) , we go above and beyond the call of duty to ensure deliverables are met as promised.

10 Reasons To Use The Survey Analytics Panel Network
1 Unified platform — Our sampling services will now allow you to complete your research project
end-to-end under one roof.
Preferred panel partnership equals volume discounts that are passed on to you.
5 Panel balancing — Prequalified respondents that accurately represent the general population.

Panel Segmentation — Registered panelists must provide detailed demographic and background
information, accounting for more than 300 data points collected from each member.

Participation control — Weed out bad panelists; Eliminating fatigue and bias by applying a variety of
control measures through high level sampling filters.

Incentive model — Reasonable and effective incentive programs to reward panelists for their time taking
surveys.

High Response rate — Thousands of members recruited daily, which results in panelists who are eager
to participate in our research studies.

Double opt-in membership — Rigorous registration process to validate new members, and continuous
profile updates through periodic survey screeners.

Low attrition rate —Good panel maintenance results in less than 2% of our members unsubscribing
from the panel.

Experts at your fingertips — Highly skilled and dedicated project managers who understand the
complexities of online data collection.
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COUNTRY COUNT PERCENT
United States 2,337,000

Canada 495,892
Europe 897425
Latin America 125,100
Asia 660,525
Other 500,000

Gender Panel Network Online Population

Panel Network Online Population

Ethnicity Panel Network Online Population

\ White/Caucasian 80% 87%
African American 8% 7%
Hispanic 7% 5%
American Indian 6% 4%
Asian 5% 6%

Other



Education

9-11 grade
HS Diploma
Bachelor
Masters
PhD
College
Associate
Other

Language

English
French
Spanish
Italian
German
Hindi
Russian
Chinese

Beverage

Beer
Bourboun
Cognac
Rum
Tequilla
Vodka
Whiskey
Wine
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Employment

Full time

Part time

Self Employed
Homemaker
Retired
Student
Disabled
Unemployed

Shopping

Best Buy
Kmart

Bls

Target
Walmart
Cosctco
Sam'’s Club
TJ Max

Gamer

Gameboy
Gameboy DS
Nintendo

Wi
Playstation
Playstation2
Playstation 3
Xbox

Income

$10k - $29k
$30k - $49k
$50k - $75k
$75k —$125k
$125k- $175k
$175- $200k
$200k+

Under 10k

Cell Phone

AT&T
Sprint
T-Mobile
\Verizon

Cell OS
Android
Blackberry
Iphone
Standard
Windows

Insurance

Auto
Health
Home
Life
Umbrella
None

surveyanalytics.com
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2010 PANEL BOOK

CONSUMER DIMENSIONS - 300 panel attributes
collected on each member.
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2010 PANEL BOOK

BUSINESS PROFILE - Clearly the right choice for your
next business study.



	surveyanalytics_Flyer_1_191010
	surveyanalytics_Flyer_2_191010
	surveyanalytics_Flyer_3_191010
	surveyanalytics_Flyer_4_191010
	surveyanalytics_Flyer_5_191010
	surveyanalytics_Flyer_6_191010

